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Different companies. Shared challenges.
Better cyber marketing. GTM Growth.

Dear Cyber Marketing Colleague,

Cyber marketing is a demanding brief. Long buying cycles, complex audiences,
crowded markets and the constant pressure to demonstrate impact. Yet
opportunities to compare notes openly with people doing the same job can be
surprisingly rare.

That is why we are bringing Cyber CMOs together at Stamford Bridge on 4
November. This is your space to step away from the day-to-day, exchange
practical ideas, celebrate the work behind the results and leave with a few trusted
peers you can call upon.

Why CybercM0 360 Growth Summit?

Practitioner-led conversations; honest feedback on what works and what doesn't
that can save time and budget; insight across market segments, company sizes
and maturity levels; informal peer mentoring; recognition for accomplishments;
shared progress.

Participation is free. Where your challenges are understood and your hard work is
appreciated. We look forward to welcoming you!

The CyberCMO 360 Team
Pulse Conferences
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WELCOME: A ROOM OF PEOPLE WHO GET IT EI:EE.éf .
PANEL: Al LEVERAGE IN MARKETING — WHAT'S WORKING? WHAT'S CHANGING?

PANEL: GTM KEEPING PACE - ARE WE VISIBLE, CREDIBLE AND ALIGNED EVERYWHERE?
FOUNDER FIRESIDE LESSONS: FROM STARTUP TO SCALE-UP —WHEN YOUR BRAND GROWS UP
COFFEE BREAK & CYBERCMO 360 CIRCLE: MEET YOUR MENTOR-MENTEE. BE BOTH.

AMA PANEL: THE CISO - YOUR CUSTOMER, UNFILTERED

CYBERCMO PLAYBOOKS: PEER WORKING ROUNDTABLES

OPEN MIC: MEANINGFUL EVENTS - BEYOND THE BADGE SCAN

BUFFET LUNCH: HARRIS SUITE

FROM MARKETING TO THE BOARDROOM: 8TH TALK TO THE BOARD: CISO + CSO 360
NETWORKING RECEPTION: DIRECTORS' LOUNGE

Companies we
work with include

Our Anchor

Partners include
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Morning Programme
CyberCMO 360 Growth Summit

09:00-13:00

09:00 Welcome Welcome: A Room of People Who Get It
chairperson’s welcome and setting of objectives
Panel: Al Leverage in Marketing — What's Working?
09:10 iresi a9 g g
a1 Fireside What's Changing?

Practical sharing on what is genuinely useful and how we're buildin
Al wins into day-to-day marketing, while still delivering everything
else! Scaling with and without noise; human judgement, creativity.

09:40 Panel Panel: GTM Keeping Pace - Are we Visible,
) Credible and Aligned Everywhere?

Go-to-Market, operations, content, Al search, measurement, trust.
are business priorities aligned with marketing priorities?

10:10 Case Founder Fireside Lessons: From Startup to
) Stories Scale-Up ~When Your Brand Grows Up

brand maturation, investment secrets, leadership and market
buy-in and lessons learned.

10:40 Coffee Break & CyberCMO 360 Circle:
-11:10 MEET YOUR MENTOR-MENTEE. BE BOTH.

Everyone has something to share. Everyone has
something to learn. Before the summit answer
| can help with... and I'd love advice on...

Pulse curates reciprocal peer matches in

advance. Find your match at the break: no formal
mentoring commitment, just useful conversations.
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1:10  Ask Me Anything Panel:

The CISO - Your Customer, Unfiltered.

Bring the questions you always wanted to ask directly to the panel of

CISOs.

CISO buyer messaging, credibility, attention,
vendor relationships, consolidation, peer influence.

11:50  CyberCMO Playbook:

Peer Working Roundtables.

TABLE1:
Getting GTM
Alignment Right -
Marketing, Sales &
Executive Leadership

TABLE 3:

Field, Channel &
Partner Marketing —
Turning Ecosystems

into Commercial

Opportunity

TABLE 5:
Security Research,
Product PR & Content
Marketing — make
technical expertise

useful and compelling.

12:40 Open Mic: Meaningful Events.
Beyond the Badge Scan -
Engagement, Pipeline and Impact

event success beyond leads, alliances,

TABLE 2:
Delivering Pipeline and
Revenue Growth -
Marketing Operations

TABLE 4:

The CMO'’s First
90 Days — New role,
big expectations,
priorities and
leadership trust

@53%%1%%
B

sales enablement, meaningful measurement, impact.
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The Rest of the Day

13:00-14:00 qu ata glance
Buffet Lunch &
Informal Networking SyoercMo
Harris Suite Summit
09:00-13:00

14:00-17:00 Meet Your
8th Talk to the Board: lglee;‘t)ctarr‘-Mentee.
CISO + CSO 360 - 01110
. 10:40-11:10
From Marketing to
the Boardroom
Join CISOs CSOs Board Lunch
Dl.rectors, question a Board 13:00—14:00
without consequences
Drake Suite
From Marketing
17:00-20:00 to Boardroom:
ki Talk to the Board
Networking 14:00-17:00
Reception
Different perspectives.
One room. Reception
Directors’ Lounge & Stands 17:00-20:00
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people say

Measurable inspiration!

“The key take-away of Pulse 360 is the calibre of the individuals who attend. |I've
done these events over many years and I'm incredibly impressed with the team.
They pulled this off brilliantly! I've had conversations with people who have
budge, make decisions and who want to know about cybersecurity technologies
that Mastercard cyber intelligence has.”

EMEA Strategic Alliances Director, Mastercard

“We aren't just doing this Pulse event but we did their New York event at the
beginning of the year and we are also signed up to the CISO 360 in Singapore
later this year. For me this has been a great opportunity to introduce our team to
the CISO communities. We've come away with some great follow up opportunities
—areally super event!”

Head of Global Marketing, Ground Labs

“Pulse creates a unique environment for us to interact with the senior leadership
team in our customer base and to prospect around new clients. Because of the
unique environment people are much more open to talking and discuss issues. If
this was a formal business environment it would be impossible for us to do that so
thanks. It's a fantastic event for us!”
CRO, Qualys

“First and foremost, you know what you're going to get with Pulse, the quality of
delegate is always high. The agenda is very relevant. Finally, it's great to be back
face to face to build relationships. A thoroughly successful event for us!”
Marketing Director, Securonix

“Pulse Conferences’ - the most informative, interactive and engaging events |
have ever participated in. The evening activities were entertaining and really
helped build trust and relationships”

EMEA Marketing Director, SailPoint

"My team told me it worked brilliantly and that the networking was one of the
most valuable parts of being a sponsor.”
CMO, Telstra Purple

“Top class speeches and presentations! Thanks for such a beneficial and
enjoyable experience!”
CMO, Blueliv

“This is my first time at a Pulse event. It's been so fruitful and fantastic. |
particularly enjoyed the meetings. We covered a lot of ground in a short time.
We've met some great new contacts, and I'd definitely come again.”
Senior Vice President EMEA & UK Marketing, BlueVoyant




